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THE MARK SERVES UP THE ULTIMATE US OPEN
EXPERIENCE WITH A $500,000 GRAND SLAM ‘
EXTRAVAGANZA

Aunguost 11, 2026 ‘

The exclusive package combines a four-night stay in The Mark Penthouse with twelve coveted US Open tickets, a

private lesson with John McEnroe and a sail through New York Harbor

As the world’s greatest tennis players return to New York, The Mark Hotel 1s celebrating the 2026 US Open with
its most spectacular tennis offering yet. At the centre of the season i1s The Mark Grand Slam Extravaganza an
exclusive $500,000 Penthouse package combining championship-weekend access, exceptional experiences and

four nights at one of the city’s most 1conic addresses.

The Ultimate Championship Weekend

Created for up to six guests, the four-mght experience mcludes six tickets to the US Open Men’s Semifinals and
six tickets to the Men’s Final together with dedicated roundtrip chauffeur transportation to the USTA Billie Jean
Kimng National Tenmis Center. Guests will also step onto the court for a private lesson with tenmis legend John
McEnroe at the John McEnroe Tenmis Academy. A portion of the package proceads will benefit the Academy and
its work providing young athletes with access to world-class coaching and opportunities both on and off the court.
Occupyimg the hotel’s top two floors, The Mark Penthouse becomes a private residence for the US Open’s
semifinal and final weekend. Between matches, puests can enjoy bespoke menus from The Mark Restaurant by
Jean-Georges and Caviar Kaspia at The Mark. unwimnd on the terrace overlooking Central Park and the Manhattan

skyline, or make use of the Penthouse’s private Technogym and smart cold plunge.

The experience also includes a private celebratory excursion aboard The Mark’s icomc 70-foot Herreshoff
sailboat, one of the last of its kind. Departing from Chelsea Piers at the guests’ leisure, the charter joumneys
through New York Harbor and past the Statue of Liberty, with the option of bespoke menus by Jean-Georges
Vongerichten or Caviar Kaspia at The Mark.

The Mark Tennis Club Returns

Beyond the Penthouse experience, The Mark will bring the spirit of the tournament to Madison Avenue with a
series of playful tennis-inspired touches available to hotel guests, visitors and New Yorkers throughout the US
Open. From Friday, August 28 through Sunday, September 13, The Mark’s signature flower cart will be

transformed with a curated tennis display featuring custom caps, branded tenmis balls and vintage rackets.

The hotel’s iconic hot dog cart will also offer a selection of limited-edition tenms merchandise and treats for
purchase throughout the tournament, including The Mark Custom Tenms Balls for $30, The Mark Tenms Club
Cap for $35 and tennis cookies for $6.

At The Mark Restaurant and The Mark Bar, guests can contmue the celebration with a branded cappuccino

finished with The Mark Tennis Club motif, a courtside-inspired detail served in the heart of the Upper East Side.

The Mark Grand Slam Extravaganza Package

£500,000 for up to six guests

» Four nights in The Mark Penthouse during the US Cpen Men’s Semifinals and Final weekend
» 51X tickets to the Men’s Semifinals

= 5ix tickets to the Men's Final

» Dedicated roundtrip chauffeur transportation

= A private excursion aboard The Mark’s 70-foot Herreshoff sailboat

» A private lesson with John McEnroe at the John McEnroe Tennis Academy

The Mark Grand Slam Extravaganza 15 priced at 35500000 and i1z available on the website

www.themarkhotel com/special-offers/
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ABOUT THE MARK HOTEL

Located at the corner of Madison Avenue and 77th Street, just steps from Central Park and the city’s most
celebrated museums, galleries and boutiques, The Mark Hotel 1s the pinnacle of boldly lavish luxury, seamlessly
blending impeccable personal service, avant-garde design and old-world comfort. The hotel offers 104 guest
rooms and 47 suites. mcluding the larpest hotel penthouse suite in North America. with mteriors by Jacques
Grange and contributions from an esteemed roster of artists and designers mcluding Ron Arad. Mattia Bonett,

Guy de Rougemont, Vladimir Kagan Eric Schmitt, Paul Mathieu, Todd Eberle and Karl Lagerfeld.

The hotel 15 home to its acclaimed restaurant by Chef Jean-Georges Vongerichten, The Mark Bar, Caviar Kaspia at
The Mark and a salon by Frédéric Fekkai and 1s distinpuished by its signature scent. Jurassic Flower, created by
Fréderic Malle. The Mark also features a 24-hour fitness centre and a private training room within ifs 1conic
Penthouse, both by Technogym, alongside a smart cold plunge on the Penthouse terrace. Continuing to enhance
the holistic guest experience, The Mark will introduce its first-ever wellness and longevity spa, m partnership with

Augustinus Bader, 1n late 2026,

The Mark Hotel 1s the only hotel in New York City — and one of just two in the United States — named to The
World’s 50 Best Hotels 2025, and 15 also part of Condé Nast Traveler’s 2026 Triple Crown Awards.
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